


NOW NEW NEXT IS EEN ALLROUND ONTWERPBUREAU VOOR BRANDING & PACKAGING 

DESIGN IN DE FOOD, NEAR FOOD EN NON-FOOD INDUSTRIE MET EEN SCHERP OOG VOOR

DE VERANDERENDE CONSUMENT (GEN NEXT) EN DUURZAAMHEID.

CLIENTS

Brands, catering or

production companies 2 

mio – 5 bil turnover, or:

• Airline related

• Small but strategic 

important

• Sustainability related

• Nice & fun

CHANNELS SERVICESACTIVE FIELDS

• Food

• Cosmetics

• Packaging

• Beverage

• Hospitality

• Gen Next

• Sustainability

• Retail

• Airline

• Petrol

• Foodservice

• Trends & insights

• Brand & positioning

• Gen next food marketing

• 2D & 3D packaging design

• Food, cosmetics & 
packaging innovation

• Lectures, presentations, 
events

• Category management & 
vision



Boomers Gen X

• ACTIVE & SOCIAL: focus on health and an extensive social network

• THE NEW OLD: very active and open to new experiences

• ALWAYS ON: fastest growing group online

• HEY BIG SPENDER: most disposable income across generations

• FOCUS ON FAMILY: first generation where both parents work - confluence of gender roles

• CYNISM: their 'formative years' were turbulent, both politically and economically

• PRAGMATIC: low loyalty to brands; better deal elsewhere? then they switch

• FINANCIALLY STRONG: has a big impact on baby boomers and generations Y and Z



Millennials Gen Z

• NO BOUNDARIES: not bound by cultures, borders or pigeonholes. 

• SUSTAINABLE SOLUTIONS: aim for a more sustainable consumerism

• DIGITAL NATIVES: are their own content creators as well as editors 

• HYBRIDE: incorporate multiple values into a purchase decision

• DRIVEN: consumption as an ethical issue

• EXPERIENCE: access and discovery rather than possession

• ECO-CONSCIOUS: expect brands to take a stand

• ACTIVISTIC: they are a group to consider when it comes to social, 

environmental and political issues



MILLENNIALS GEN X BOOMERS
1977-1995  (28-46) 1966-1976 (47-57) 1946-1965 (58-76)

2,7miljoen

15% van de populatie

4 miljoen

22% van de populatie

2,6 miljoen

15% van de

populatie

GEN NEXT
1990 – 2000 (23-33)

2010 – 2025 (0-13)

ALPHA

2,5 miljoen

14% van de populatie

3 miljoen

17% van de populatie

4,2 miljoen

24% van de populatie

GEN Z
1996 – 2009 (14-27)

SOURCE: CBS, 2021



In deze groep kunnen we de volgende onderwijsgroepen verdelen:

MBO 

437.580
HBO 

374.390

WO

271.940

GEN Z 

3.288.000 
(18% van de Nederlandse

bevolking) 











▪ Geef kinderen meer speeltijd 
met andere kinderen

▪ Zorg voor meer interactie in de 
echte wereld

▪ Geef geen smart phones als 
eerste telefoon

▪ Vanaf 12 jaar pas smartphone
▪ Social media vanaf 16 jaar

Opkomst smartphones
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